TERMS & CONDITIONS:

1. The Promoter is Unilever South Africa (Pty) Ltd (“the Promoter”)
2. The promotional competition is only open to all South African Health Care Professionals who
are not registered on the Unilever Health care website and in possession of a valid identity
document, except the Promoter, the Promoters’ associated companies, advertising and
promotional agencies, any person who is a director, member, partner, employee or agent of,
or consultant to the Promoter or is controlled by the promoter or is a supplier of goods or
services in connection with this promotional competition and their immediate families.
3. Any participant under the age of 18 years must be fully assisted by his/her legal guardian,
who approves of, and consents to the participant’s possession/receipt of the prize.
4. This promotional competition is open from 01st July and ends at 12am – midnight, on 30th
September 2013 (the closing date). Any entries received after the closing date will not be
considered.
5. To enter, participants will be required to sign up at www.unileverhealth.co.za (‘the website’)
as a health care professional member. Registration = entry into the competition. Details
regarding sign up and the competition can be found on the home page of the website. Only one
entry per a participant is allowed.
6. The promoter reserves the right to verify the details of the participant to confirm eligibility for
entry.
7. The competition is only available to those health care professionals who sign up for the first
time on the website. It is not open to those professional who are already members of the
Unilever Health community.
8. The prize is one 16GB Apple Iphone-5 worth R 6300.
9. A Winner will be selected by means of a random draw which will take place on 7th October
2013 and the winner will be notified telephonically within 72 hours of the draw date by the
Promoters upon which they will be required to verify their details. The Promoters (or their
agent) will endeavor to contact the prize winners once every day for 5 consecutive working days
after their name is drawn and leave a voice message, if possible to do so, if the winner cannot
be contacted. However, if they cannot be reached and do not return the call within 24 hours of
the last voice message being left, the prize will be forfeited and another winner will be selected
in accordance with the rules.
10. The prize is not exchangeable for cash and not transferable.
11. The prize includes delivery and winners will be required to provide the promoter with a
valid day time delivery address to enable delivery. Delivery will be via a door to door courier
service.

12. The Promoter shall not be responsible for any lost, damaged or delayed, electronically
corrupt entries for any reason whatsoever. Proof of sending will not be accepted as proof of
receipt.
13. The Promoter reserves the right to disqualify any claim if fraud or cheating is suspected,
including without limitation, through the manipulation of code or otherwise frequently falsifying
data.
14. The winners name will be published on the Unilever Health Care website.
15. A copy of these Terms and conditions are available on the website at
www.unileverhealth.co.za or you can email unileverhealth-za@unilever.com to request a copy.
16. The promoter reserves the right to use the images taken of the winner for publicity purposes
in any manner they deem fit, without any further remuneration being made payable to the
winner. However, the winner has the right to object to these images being used by written
notification to the Promoter at 15 Nollsworth Crescent, Nollsworth Park, La Lucia, 4051 Att :
Legal Department.
17. The promoter shall have the right to change or terminate the promotional competition
immediately and without notice. In the event of such change or termination, all participants
agree to waive any rights that they may have in respect of this promotional competition and
acknowledge that they will have no recourse against the Promoter or its agents.
18. In the event that the prize is not available despite the Promoter’s reasonable endeavours to
procure the prize, the Promoter reserves the right to substitute prizes of equal value.
19. Participation in the promotional competition constitutes acceptance of the promotional
competition rules and entrants agree to abide by the rules.

20. The promoter is not liable for any technical failures affecting the participation and/or prize
redemption process of the promotional competition.
21. Neither Unilever South Africa (Pty) Ltd, their Promoters, agents and distributors nor any of
its associated or subsidiary companies, directors, officers, employees or agents shall be liable for
any loss or damage, whether direct, indirect, consequential or otherwise arising from any cause
whatsoever, which may be suffered by the participant.
22. The participant gives Unilever South Africa (Pty) Ltd permission to communicate with them
in the future
23. The judges’ decision is final and no correspondence will be entered into.

